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Cultural Tourism and Hospitality, including Restaurant Management is an interdisciplinary field
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within the hospitality industry that integrates closely related academic areas.
The program aims to cultivate professionals who can develop new fields through the effective convergence of

existing disciplines and generate advanced strategic approaches based on big data analysis in the era of the Fourth Industrial Revolution.
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The hospitality industry encompasses a wide range of fields, including tourism destinations, cultural attractions, hotels, resorts, and
restaurants. In the era of the Fourth Industrial Revolution, an integrated and interdisciplinary approach is essential to create synergy and
enhance competitiveness across these diverse sectors.

To compete with leading international graduate programs that foster creative thinking through interdisciplinary approaches to hospitality,
our master’s and doctoral programs adopt an integrated academic framework designed to strengthen global competitiveness and cultivate

innovative perspectives across the hospitality industry.
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Students from diverse nationalities, academic and professional backgrounds study together,

We broaden our questions by adopting perspectives from different cultures and industries."”
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Professors

27|12 MLl

gechung@sookmyung.ac.kr

China Tourism)
China Development)
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(China Tourism Management)
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kchoi@sookmyung.ac.kr
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(Service Management Strategy)

*EIEHEMEF (Cultural Tourism Strategy)
* NHEoMEF (Strategy for an Aging Society)
TIEHTFD

* MERARAE (Historic House Tourism)



Professors
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skim@sookmyung.ac.kr yjy0823@sm.ac.kr
*2510|= AN *Q| A X H| AOAH|E! (Foodservice Marketing)
(Arts and Cultural Management) *QAHE 2 &d SOt
*2IPAH (Cultural Policy) (Foodservice Management Strategies)
*HF20t0 | fst *Q|AAH|XE= (Foodservice Consumer Behavior)

(Museum and Art Gallery Studies) *O|Al2kdE (Gastronomic Tourism)



Professors
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sehunk@sookmyung.ac.kr
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(Cultural Policy and Cultural Welfare)
*Feblzn=

(Culture and Arts Education)

*Ax| 2t 2 3 2510l A4N
(International Cultural Exchange and
Arts&Cultural Management)
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caroIBZ@sookmyung.ac.kr

*X| A (Experience Economy)
*AH[XFA2(2F OFAH|E

(Consumer Psychology and Marketing)

*O|HI E OfL|X|HE (Event Management)
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(Quantitative Methodology and Scale Development)



Professors
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dkim@sookmyung.ac.kr

*AH|A & 2|
(Service Quality Management)

*HM 2| OPH|& (Luxury Marketing)
*24 0|00 OFAHE

(Social Media Marketing)
*22191 2k (Online Advertising)
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cran@sookmyung.ac.kr
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(Creative Labor)
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Cultural Production)
A (Arts Policy)
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Cultural Planning)
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Procedures
to complete
before graduation
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"The faculty guide and counsel each student step-by-step,
from refining their research topics and research methods
to preparing for writing and reviewing papers.

We work together throughout the academic process

to ensure that students do not face difficulties alone."
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"Based on the specialized majors of
Cultural Arts Management, Tourism Management, and Hospitality Management,
analyze a single phenomenon from multiple dimensions

by connecting perspectives from different fields."



Curriculum
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IgEttsdeds Psychological Foundation for Arts and Cultural Management

EH27H Lo xH 3 Audience & Funding in Cultural Management EEE
CIXIEAICH2| 250l = 4 Cultural Industries in Digital Age 1_
220|=ZFdE M 0|t Managing Arts Organization Seminar " “'=
Fet=3dHA T Performing Arts Management ,__
2210 =0|2 Critical Issues in Art and Culture )
28101 & HAIIT Museum Exhibition Studies sk e
H| W E2EM= Comparative Cultural Policy

K| A2 210l = Arts in Community

23tALZ| St Sociology of Culture

HarHE=E Evaluation & Assessment



Curriculum
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AgHIstEE Advanced Culture and Tourism System j
NgE=hetE oS M| o] Lt Advanced Culture & Tourism Marketing Seminar :.E
PR EE S M O|L Management Issue Seminar of Tourism Industry

BT A R Law for Tourism Sites Planning
2EX|7|2HE Practice of Tourism Sites Planning oA
SHALEFEEZ Special Lecture for International Tourism Management — it ZH[0|2] AHelZE
M2 L H A HM[O|Lt Seminar on International Leisure Industry Management

ZHEZ - HAEFEE International Airline and Travel Agency Management

= H 2|2 BE A H R Case Studies of Convention Management



Curriculum
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Culture & Tourism Planning Theories
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Trends of Culture & Tourism Industries
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Tourism Product Development Planning
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Practical Study of Culture and Tourism Events Planning



Curriculum
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S ENEPYUEE Culture & Tourism Qualitative Methodology e 3od
oA EHAIE e Strategy for Portal Business in Culture and Tourism 'f“é"ﬁ':':¢;'§
SRR m 2 M E A Project Management Studies :
SR EHNAR China Culture & Tourism Policy Studies

Sl 2t atalEt = Advanced Tourism Theories — &2} E|0| 2| He|2

S AAE AL AR Case Studies of Korean Tourism Policy



Curriculum
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4th Industrial Revolution in Hospitality Management
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Advanced and Applied Psychology of Tourism and Hospitality
Analysis of Culture, Tourism, & Hospitality Management

Hospitality Information System
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Advanced Hospitality Information Analysis
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Culture, Tourism, & Hospitality Marketing & Management

Strategic Management in Culture, Tourism, & Hospitality
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Human Resources Management in the Service Industry
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Curriculum
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Financial Management for Hospitality Operation
Culture, Tourism, & Hospitality Law

Introduction to Statistics in Culture, Tourism & Hospitality Management
Smart Tourism and Hospitality

Contemporary Debate in Aesthetics of Food and Beverages

Wine and Beverage Business Research

Hospitality Operations Management

Advanced Studies in Restaurant Management

Study on Convergence Development in F&B Industry
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Curriculum
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Understanding Consumer Behavior tfor Value Creation in Restaurant
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Restaurant Entrepreneurship and Branding Strategy
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Food Sociology Research Seminar

A M[O[LE

t=lst

o=
SAIA

Franchise Management in Service Industry
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Study on Hospitality Service Strategy with Contemporary Trends Analysis

Trends in Culture, Tourism, & Hospitality

Global Trends in the Hospitality Industry
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Big Data Analysis in the Hospitality Context
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Thesis Proposal
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Research Presentation
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Paper Writing Methodology Workshop
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Field Visits
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Visits to Cultural, Tourism, and Hospitality Sites
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Special Lectures by Industry Experts
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tudent Welcome Events
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Student & Alumni Meetings
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Korean & International Student Networking




Information

SHOJRIYSR Y3 E 10| 3]
gs.sookmyung.ac.kr/
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https://Icb.sookmyung.ac.kr/lcb/11386/subview.do

| 212|210 | 02-2077-7811
+ QT MHIAE! | #1214 104 | 02-710-9801

o A3} 02-2077-7776
e ¥ Icb@sookmyung.ac.kr
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